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Formative Evaluation
Evaluation is a concern with the program's effectiveness, which helps understand what the program has done and how best the program does it.  It's a systematic process in which results can be used to maintain and improve the quality of the health program and ensure that future planning has more evidence. Therefore evaluation contains an ongoing cycle of programing planning, implementation, and improvement. Therefore, formative evaluation is conducted during implementation and health program development. They are used to show how best you can achieve the goals and improve the program. Thus, the formative evaluation will help us develop our market plan by showing strategies for achieving the goals and improving our market plan program (Dehar et al.., 1993).
In Formative evaluation, there are need assessment and process evaluation that are used as the two categories. A needs assessment will be used in our marketing plan to determine what kind of communication program is needed and who needs it. It can also be used to determine what can be done best to meet the need and involve audience research and inform audience segmentation and marketing strategies for the market plan. On the other hand, process evaluation is used to measure efforts and the output of the health program, and how much the market plan will be accomplished.  It helps in examining the process of communication program implementation and determining whether they are operating as planned. According to Dehar et al. (1993), process evaluation can be done continuously or as a one-time assessment to improve the program. Therefore, the formative evaluation will be the best category for our marketing program through the use of need assessment and process implementation, ensuring all the goals of our health program are achieved.
Formative Evaluation methods will be used to design our health care services marketing plan through a need assessment process that will help assess all the needs. Administrator identifies community needs through carrying out research and involving the community in their program thus gathering the information needed. Such needs in our health care services are funds, health care services, facilities to start up the program, and communities as part of the program. From Hornik (2002), communities are part of the health care need, and they are factored out with their need to ensure the type of health facility started in the area meets their needs. Community research is another criteria that can be used as a need assessment to ensure all the audience's views are collected and used to meet the program's needs.
According to Winston (2012), administrators may also use formative evaluation to administer health care services by identifying the community's needs. After assessing and interviewing the audience, administrators come out with views of the community that help them in setting up a health care facility that is community-based. On the marketing plan of the health care program, administrators also factor out the communication process that is used as need that will help in improving the program. Also, marketing strategy is another needs assessment used for marketing the health care program and helping in determining the best area the program can be positioned to meet the need of the community, competition, and accessibility.
On the other hand, process evaluation is used to measure efforts and the output of the health program, and how much the market plan will be accomplished. Therefore health care services market plan will be included in the evaluation process to measure the effort put in place for health care programs. Process evaluation will help examine the process of communication program implementation and determine whether they are operating as planned, thus improving the health care programs (Winston, 2012). Process evaluation can be done continuously or as a one-time assessment to improve the health care program.
Formative evaluation occurs during program development, and implementation thus will be used to develop the market plan for the health care program to help achieve the goal of our program. This is implemented through the administrators and stakeholders of the health care program involvement (Hornik and Yanovitzky, 2003). Implementation is done after assessing all the essential needs for the market plan; it provides information on achieving program goals or improving the health care program by monitoring program elements. Then to improve the communication of the program, they determine the method used in gathering the information to decide on which best method of communication can be used.
Arguably Formation Evaluation is important in health care services since it helps improve the health services and community development. Implementation and development of the market plan in health service help in the achievement of health care goals Administrators also gain knowledge and experience through the use of formation evaluation that helps them in administering and managing the health care services by factoring out the needs of the community (Hornik and Yanovitzky, 2003).
As I sum up, formation evaluation is one of the best methods to be used in health care services and administration of the health care program since it helps administrators monitor and factoring needs of the community (Hornik, 2002). It helps in the implementation and development of health care services through the evaluation process and needs assessment. Finally, it helps determine the best way of installing health care services and determining the program's success and effectiveness.
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